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Michael Baker, special effects, props and digital concept artist, represents the quality of work results we all want to see. One picture 
speaks  a  thousand  words.  Keep  up  the  good  work.  Read  our  interview  with  Michael  in  this  issue.  We  welcome  photos  for  future 
issues, especially striking images that speak volumes in terms of quality work. See back page for contact.   – SilverScreen Staff 

ALSO IN THIS ISSUE 

Executive 
Producing 

Show Us The Money! 



SilverScreen 

THE MAGAZINE FOR FILMMAKERS FILMING IN NEVADA 
________________________________________________________________________________________________ 

Issued TriAnnually        Vol 1. Issue 2.       May 2014        Published by Silver Screen Inc., a Nevada nonprofit corporation. 
________________________________________________________________________________________________ 
 

IN THIS ISSUE…                                                                               (page number in parens) 
 InterView: Executive Producer: Gabriel Campisi talks about his recent and 

upcoming projects, as well as answers questions about various approaches to film funding (4) 
 NVTalkShop: Scripties: Penny Patrick and Hannah Parker (5) 
 NVStateNews: Nevada Film Office: Eric Preiss, NFO Director (8) 
 NV F ilmIncentiveNews:  First Film Tax Credit Application Approved (18) 
 NVCreative Force: David Rosen, AwardWinning Music Composer (6) 
 NVSpotLight: Behind the Scenes with working Artist: Michael Baker (7) 
 NVConnections: 2014 Internet Sites & Community Groups (21) 
 EventReview: Comments on CinemaCon 2014 by Rob Goald, FFT  (19) 
 L F T E : Letter From The Editor (3) 
 

___________________________________________________________________________________________________________________________ 

FEATURED ADVERTISER: NEVADA CAMERA & LENS™                 YOUR AD HERE. SUBMIT FOR CONSIDERATION: ADS@NEVADAFILM.ORG 
____________________________________________________________________________________________________________________________ 
 
 

 
 

 
 

AD PLACEMENT C1 



SilverScreen      THE MAGAZINE FOR FILMMAKERS FILMING IN NEVADA              Page 3 
 
 
________________________________________________________________________________ 
 

L F T E : Letter From The Editor 
 
 

 PHOTO BY DAVID CARTER . 

May 1, 2014 
Las Vegas, Nevada 
 
 
Dear Film Community Members, Colleagues and Associates, 
 
“Show me the money!” are four of some of the most famous words out of the mouth 
of Hollywood that apply to real life. Art certainly imitates life. It’s time life imitates art. 
Show us the money! We want job creation? The funding of films creates jobs. Bam! 
 
Where is the money? How does one get it? What does it take? What are the steps? 
 
Well, we want to help expose our community more to the key role in any film production: 
the Executive Producer (EP), without whom no production is even possible. 
 
How can EPs be groomed to fund film production in Nevada? 
How does one become an EP? 
 
Answers to these questions are in this issue as well as in references listed herein.  
 
If you have great interest and motivation, and believe you would make a solid EP, 
please email me at the Nevada Film Alliance and ask for the EP Mentoring Program. 
 

May the filmmaking gods be with you! 
 
Sincerely 
 
 
Marko Sakren 
Senior Editor 
Silver Screen Inc. 
 
Founder / Director 
Nevada Film Alliance Inc. 
(702) 222-1001 main/mobile 
markosakren@nevadafilm.org  

 
 

P.S. I would like to Thank all the Contributors of content to this issue, including Penny Patrick, Hannah Parker, 
David Rosen, Alex Colonna, Michael Baker, Eric Preiss, Stephen Stough, Gabriel Campisi, and Karen Kasmo. 
 
P.P.S. Seeking an Associate Editor to help compile, review and edit content as well as handle/oversee layout.  
           Email: silverscreen@nevadafilm.ORG with your resume, contact info., and message of introduction. 

 
 

 
 
 

Silver Screen Inc. publishes this magazine for members of the Nevada Film Alliance™ and the film industry at large. 
 

___________________________________________________________________________________ 
 

Silver Screen Inc. 10120 W. FLAMINGO RD. #4111, LAS VEGAS NV 89147  (702) 2221001  www.nevadafilm.ORG / SilverScreen
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 “I bring all the elements 
together to make a viable 
motion picture...”   
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IndustryInterview: 

Gabriel Campisi, Executive Producer 
  Interviewed by: Marko Sakren (MS), Executive Producer 
                           Stephen Stough (SS), Director of Photography 

www.GabrielCampisi.com 
_________________________________________________________________________
MS 
How's your career going? 
 

GC 
Things are pretty busy, which is a good thing.  I'll be shooting a 
film this summer, and I have several projects in the pipeline at 
various levels of development or preparation. 
_________________________________________ 
MS 
What does an EP actually do? What are typical misconceptions? 
 

GC 
The common misconception about an Executive Producer 
(EP) is that he or she puts up the money and nothing else.  
This is not true.  Certainly there are some EPs who only 
put up some of the financing, but an EP is usually the 
person who brings the entire project together, including 
the financing.  This is what I do.  I bring all the elements 
together to make a viable motion picture -- one that will 
sell well in domestic and foreign markets.  Bringing the 
cast and crew together to shoot a movie is really the easy 
part, when compared to finding the money and securing 
distribution for it.  I deal with investors, and I deal with 
sales agents and distributors, name-actors and lawyers.  I 
will put the entire package together, from A to Z .  That's 
really what an EP does. 
_______________________________________ 
MS 
Why did you choose to become an EP for a career? 
 

GC 
I think the career chose me, actually.  I've dealt with 
financing and business all my life.  I'm a filmmaker (writer 
and director) first and foremost.  But when it comes to the 
business side of things at this level, you really need someone 
on the team who knows how to jump into the thick of it, and 
isn't afraid to make the deals happen.  You've heard the 
saying about Hollywood:  it's like " Swimming with Sharks. "   
Well, it's completely true.  It's not for the squeamish, and you 
really need to know what you're doing.  A lot of my 
filmmaking colleagues started asking me to help out.  As 
word got around, more and more filmmakers started calling 
me to help put their deals together or to secure their 
financing, and one thing led to the next. 

MS 
How did you put together your latest project? 
 

GC 
We had the financing ready to go, but we had to put 
together the business structure first, as well as check 
with sales agents and distributors to make sure what 
we were setting out to do would sell internationally.  
What's the point of making a movie, if you can't sell 
it?  You have to think this way if you want to be 
successful.  We also had to work night and day with 
the line producer to make sure the logistics of shooting 
the project were in line with the budget.  We also set 
out to find some recognizable name actors to attract 
international attention.  We dealt with them or their 
agents, and checked it against the budget.  It's a 
process where you continually go back and forth to 
make sure everything fits.  Negotiating skills are an 
absolute must! 
 

_______________________________________ 
MS 
Who are the most important team members in an EP's life? 
 
 

GC 
Every team member, from the production assistant up 
to the director of the project and the stars of the movie 
are an integral part of any production.  It's a team 
effort.  I can't stress this enough: pick your team 
wisely.  You will be stuck working with them for weeks 
or months at a time.  Make sure they can carry their 
weight, and make sure they're fun to be around.  If 
they're not doing their job, get rid of them.  It's nothing 
personal.  There's a job that must be done, and time is 
of the essence.  You have a schedule to stick to.  If you 
have a new audio guy who can't log his data correctly, 
or keeps forgetting to bring batteries, and things keep 
getting screwed up, it's time to replace him. 
 

 
CONTINUED ON… PAGE 9
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“Many people 
underestimate the 
importance of 
script supervisors ...  
They are the eyes 
and ears of the 
editor on set.” 
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NVTalkShop: 
Penny Patrick and Hannah Parker , 
Script Supervisors, explain what they do. 
 Interviewed by Karen R. Kasmo (KK), Production Designer 
 

  Penny Patrick                                                                                                                                                                    Hannah Parke
  ________________________________________ 
KK 
When did you first get interested in script supervision? 
 

PP 
When I moved to California in the 80's, I realized it was very 
possible to work in film. I took a course and was very 
successful at getting good jobs. 
 

HP 
I took the script supervising and continuity class at UNLV 
from Penny Patrick during my sophomore year and fell in 
love with the entire process.  Its a structured and detailed 
aspect of the film industry that takes creativity of a different 
kind.  Instead of creating a story, you create a organization 
process which fit me perfectly.  Im a little OCD about 
organization.  
_____________________________ 
KK 
How did you get started professionally? 
 

PP 
After taking the course my 2nd job was a paying job. 
 

HP 
Penny Patrick has mentored me even since I completed 
her class two years ago and has offered my name as a 
script supervisor when she was unable to take a job sue 
to scheduling conflicts.  She allowed me the chance to 
move up from student shorts (which I still love to work 
on) to working as a script supervisor professionally. 
 
________________________________ 
KK 
Do you remember your first professional gig? How did it go? 
 

PP 
It was a 20 page short we shot in a grungy dark alley in LA. 
All night shoots. It went well. 
 

HP 
The first job that Penny allowed me to take over was a 
commercial for Jeep.  I have worked professionally as a PA 
before this, but was still nervous to take on the job.  Penny 
guided me through everything extra I needed to know and 
do and it was a great experience.  You learn how to deal 
with different personalities when on set which is always an 
experience, but if you don't get caught up in the drama, you 
can enjoy yourself and make some new friends which is 
always a bonus for me. 

______________________________________ 
KK 
What is a script supervisor's actual scope of work? 
 

PP 
Breaking down and prepping the script for shooting.  Sitting 
with the Director and watching the continuity during the 
scene. 
 

HP 
Many people underestimate the importance of script 
supervisors, especially in student shorts.  They are the eyes and 
ears of the editor on set.  Its hard and tedious going through all 
the footage without any direction from someone that has been 
on set and can give you the details you need. They also cover the 
editor in making sure that all the footage of each scene has 

been shot at least once.  Imagine 
going to make your cuts and an 
important line is missing coverage 
from every single take.  That means 
a trip back to set and money being 
wasted on reshoots that could have 
been done before. 

Not only do they make sure 
everything that needs to be covered 
is shot, but they keep an eye on 
every detail of the scene aka 
continuity.  When an editor can't 
match the actions or props in a shot 
well, this can take the audience out 
of the movie and destroy the whole 
experience, which isn't good for 
anyone involved. 

_____________________________________ 
KK 
What kind of person is best suited for script supervision? 
 

PP 
I have found that any one can be a script supervisor.  You 
should have the desire, and be very detail oriented.  You must 
take a course to learn the system. 
 

HP 
Someone with neat handwriting! It's not an absolute must, 
but it sure helps the editor trying to decipher the complicated 
notes.  Also, someone who is organized.  There is a lot of 
paperwork involved in script supervising and you need to 
keep it all together and organized to be successful in this 
position.  No one wants to wait on the scripty fumbling 
around trying to figure out the sheets they need. 
 

CONTINUED ON… PAGE 11 
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 NVCreative Force: 

David Rosen, Music Composer 
 Interviewed by Alex Colonna, Filmmaker

 
                               www.ByDavidRosen.com 
                                                              
    PHOTO BY GINA MIZZONI PHOTOGRAPHY 

_______________________________________ 

AC 
When did you get started composing for films? 
 

DR 
I started composing music in general in 1998, right 
before moving to Las Vegas. I experimented with a lot of 
different styles from electronic music to rap and rock, but 
I always loved film music and as soon as my abilities 
caught up with the music that was in my head, I started 
moving in that direction. 
_______________________________________ 
AC 
What made you start? 
 

DR 
I’m  a  huge movie  fan,  and  film music  has  always  been 
some of my favorite stuff to listen to. Even my taste in pop 
music usually leads me to more dramatic, cinematic style 
music like The Cure and Nine Inch Nails. I remember the 
first time I made a piece of music that sounded like it could 
be in a film I must have listened to it 100 times in a row I 
was so excited. 
_______________________________________ 
KK 
What is your process? 
 

DE 
I usually sit down and watch the film straight through, making 
notes along the way of where scenes start and end, which 
scenes are definitely going to need music and maybe a short 2 
or 3 word description of what each scene’s music should sound 
like. Then I start to work on what I call a rough draft in which I 
work through the whole film, scene by scene, not necessarily 
completing each one, but at least setting the tone so the whole 
film is scored. I then send it to the director, get some notes, and 
go back and adjust, add, and edit accordingly. 
 

__________________________________ 
AC 
What was the first film you scored? 
 

DR 
“Paperboys,”  directed by David Michor, a filmmaker 
from  LA  I’ve  worked  with  two more  times  since, most 
recently for his short “The Hoarder.” 
 

 
_______________________________________ 
AC 
What's the score you're most proud of? 
 

DR 
It’s honestly a tie between “The Hoarder” and Las Vegas director 
Douglas Farra’s “A Moral Discord.” Between  the  two I  feel I 
really show a lot of what I do best: dark, creepy, and atmospheric 
horror for the former and electronic, dramatic and tension filled 
for the latter.  I just love how those scores turned out. 
_______________________________________ 
AC 
Who are some of your influences? 
 

DR 
Some of my favorite composers are Clint Mansell, John 
Carpenter and Hans Zimmer, although there’s a ton of others 
whose work I feel has inspired me. Even more so than any one 
film composer, I feel like my sound is influenced by a lot of 
bands/artists music. The Cure, Depeche Mode, Nine Inch 
Nails, Michael Jackson, even classic Wu-Tang. 
_______________________________________ 
AC 
What are the projects you've recently been working on? 
 

DR 
I’m  very  excited  to  see  the  finished  product  of  a  film  I 
recently  scored  called  “Jasper”  by  Las  Vegas  director 
Jeremy Brooks. I also recently released an album of 
instrumental music called “Echoes In The Dark.” The first 
video from it, for the track “Lights In The Sky” was accepted 
into 5 film festivals and won 2 awards. My next video off the 
album  for  the  song  “If  Only  Tonight  I  Could  Sleep”  was 
directed by Douglas Farra and I’m really looking forward to 
submitting it to a lot of festivals. 
   
_______________________________________ 
AC 
What is your goal as a composer? 
 

DR 
I want to get to the point where I constantly have another job 
ready to go as soon as I finish the last one. Even two more while 
I’m finishing the last two. I love making music, and I especially 
love making music for films. I’d be fine with continuing  to do 
indies, I’d be fine with doing a big budget monster movie, I just 
want to keep doing it and make a living off of it. And of course, my 
biggest goal, is to compose for one of your films, Alex.  

 
.  
More information about David Rosen and his composing can be found at www.ByDavidRosen.com 
More information about Alex Colonna and his work can be found at www.ACProductions.net 

 

http://www.acproductions.net/
http://www.bydavidrosen.com/
http://www.bydavidrosen.com/
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    NVSpotLight: 

     Michael Baker, Props & Digital Artist 
            Interviewed by Stephen Stough (SS), Director of Photography

                               MBaker@ClonedReplicas.com 
                                                                                                            
_______________________________________ 
SS 
Did you come from a creative background and then learn the 
technology, or was it the other way around?? 
 

MB 
As a child, my mother was a major influence on me 
growing up and she was quite artistic. We were always 
making things together. If I wanted to be a robot, she 
would build and design it with me and I would learn – we 
made various costumes and props since I can remember… 
I feel quite comfortable in an artistic setting and it feels 
natural to me and I owe a lot of it to her. Once I was taught 
professional techniques by Rufus Hearn, my artistic 
abilities flourished. My props were simple and he brought 
me to a whole other level of creativity. 
_______________________________________ 
SS 
How much pre-production design effort is required when you 
create a prop or an effect? Do you exchange ideas with more 
than the Art Director, for example, such as the DP, the 
Writer or the Talent? Walk us through the pre-production 
process that leads up to where you have settled on a design. 
 

MB 
There is a lot of research and development that go into 
each prop build. F irst and foremost, I read the entire script 
to get a general “feeling” of the film and what I think the 
props should look like. I speak with the writer first - to get 
their perspective on what they had envisioned. Depending 
on the budget, I decide what I can make and what needs 
more attention financially. 

For example, if there is a torn off arm that needs to have 
the bones exposed and removable, I have to design the prop 
so that it works just like it would in real life, but also be 
functional for the actor/actress to use in the scene. 
Depending on the camera angle(s), I have to work in 
unison with the director to give them the vision they are 
trying to accomplish. 

I NEVER RUSH A JOB. That is one of the last things you 
ever want to do. Some props might take up to three months 
from start to finish to manufacture and you must give 
yourself ample time to complete any deadline. Being over 
prepared is far better than having no preparation at all. 
Several days before the shoot, test your prop before it ever 
makes it on set. I don’t know how many times I have seen a 
prop fail during shooting... You never know what can 
happen during a live special effects scene. 

_______________________________________ 
SS 
Aliens (1997) and Blade (1998) seem to have established a 
standard for using the dark, sickly-greenish, high-contrast 
bleach bypass look for dark stories that were intended to use 
a lot of CGI.  This had clear cost advantages in 1998, and 
the look still carries forward to today, particularly for 
apocalyptic and science fiction projects. But crushed blacks, 
squashed dynamic range, and reduced color gamut are the 
result.  Do you often find that you have to build props and 
effects  that  must  work  into  the  bleach  bypass  “look,”  and 
does it hamper your creativity or imagination?  How do you 
deal with the problem that arterial blood looks like motor oil 
in that type of environment? 
 

MB 
Well, in most considerations, that is not so much a factor 
for me, being that most work like that is in post, my goal is 
to match the reality that principle is filming, (A dead body 
prop has to be in the same tonality as the actors around it 
determines what tones of sallowness one chooses for the 
" dead look " ). As for the blood - that's a hard choice when 
you don't know the end result. If you adjust prior, you run 
the  risk  of  the  blood  looking  like  “candy”,  if  you  go  too 
dark and they crush it, blood will look like a chocolate 
syrup drizzle. Sometimes a hint of reflective helps, like a 
touch of talcum... again though, too much and your flow 
characteristics are shot. Again, T EST YOUR PROP or 
BLOOD before you use it on set! Experiment! Invoke new 
techniques! Practice! Learn! 
_______________________________________ 
SS 
There are entire CGI houses that make a living by building 
what  we  call  “invisible”  SFX --  adding birds to a park, 
background substitution, and so forth – but your work is just 
the opposite:  It is very visible and often the focus of attention 
in a scene.  How do you know it will work?  Do you shoot 
tests before you deliver a prop to production?? 
 

MB 
One of my first guidelines when building any prop is to 
ALWAYS TEST YOUR PROP after it has been built or even 
during the process! I have never had any prop fail because of 
this. You can NEVER hypothetically think that it will just 
“work”. When you “hope” that it works, you are doomed for 
failure. Different materials react in several or multiple ways at 
the same time and you might not know how things will work 
until you experiment with them. Sometimes it works out better 
that way and you develop a new technique. 
 

CONTINUED ON… PAGE 14 

mailto:MBaker@ClonedReplicas.com


“Our goal for Nevada is to be 
a completely film friendly 
state to attract and retain film 
productions over the long 
term.  We believe our permitting 
process is rather user-friendly 
in most areas. There are no 
permits required if shooting 
on private property in Nevada 
as required in Los Angeles, 
for example.” 

SilverScreen      THE MAGAZINE FOR FILMMAKERS FILMING IN NEVADA                     Page 8 
____________________________________________________________________________________ 

               NVStateNews
                            E ric Preiss, Director, Nevada F ilm Office 

      Interviewed by Stephen Stough (SS), Director of Photography
 
                           www.nevadafilm.com 
                                                            
_______________________________________ 

SS 
Each jurisdiction in Nevada has a slightly different process and 
requirements for issuing film permits.  Would it make sense to 
try to standardize these around a common model? 
 

EP 
Our goal for Nevada is to be a completely film friendly state to 
attract and retain film productions over the long term.  We believe 
our permitting process is rather user-friendly in most areas. There 
are no permits required if shooting on private property in Nevada 
as required in Los Angeles for example. Our film permits are low 
in cost and are free in some jurisdictions like the City of Las Vegas. 
The standard turn-around times are usually 5-7 business days 
even with special requirements like traffic control and fire 
department signoffs for any pyrotechnics. Most jurisdictions 
require liability insurance and Hold Harmless agreements which 
is standard. 

Of course film permits for BLM, Federal and National Park areas 
can take a bit longer. We have never been made aware of any long 
delays in obtaining a film permit in any jurisdiction.  We do 
however; realize that different jurisdictions within the state don’t 
always use the same procedures.  We have just recently begun an 
initiative with the Southern Nevada Mayors to look for ways to 
standardize the process.  I believe once we have a standard process 
in the Southern part of the state, we will expand to the entire state 
in an attempt to create a uniform process that is effective and 
convenient state-wide. 
_______________________________________ 
SS 
The redesigned web site has a greatly-improved listing of 
production services.  Judging from that list alone, Nevada appears 
to already have considerable depth of infrastructure for film-
making.  What are the gaps, or areas where we are thin, and need 
to attract more companies and talent to the state? 
 

EP 
The Nevada Production Directory, both online and the printed 
version, continues to be a resource to production companies looking to 
do business in Nevada.  The guide is a resource for productions to find 
the services they require in Nevada.  We encourage everyone in the 
industry to list in the directory to connect them with companies looking 
to utilize their services.  With the expected increase in production as a 
result of the tax incentive, I would expect that we will see an increase in 
the numbers of listings for attorneys, accountants, tax brokers, and 
companies looking to purchase tax credits.  Crew base is always 
something that production companies are concerned about.  
Attracting and retaining qualified crew within the state is important.  
The better experience productions have while filming in Nevada the 
more productions will choose Nevada as a premier film destination. 

 
 

_______________________________________ 
SS 
Congratulations  on  greatly  improving  the  NFO’s  public 
face; particularly, the web site.  Almost 700 locations are 
now listed and are searchable.  What happens when a 
producer finds a desirable site?  Does the NFO get 
involved in making contact with the location owner?  Does 
the NFO have information about location specifics such as 
owner’s  contact  information,  rental  rates, insurance 
requirements, use restrictions, and permitting jurisdiction?  
Could these details be collected from venue owners and 
added to the database? 
 

EP 
The N F O is continually updating our database of 
locations found on our website and also available on our 
mobile phone application.  We handle inquiries from 
productions all over the world looking for places to film in 
Nevada.    Our  Locations  Coordinator,  Brian  O’Hare, 
continually adds locations to our database to keep it as up 
to date as possible.  Contact information for some 
locations is available, while others are constantly 
changing and being updated by the locations, many of 
which are based on the type of production.  
Unfortunately, each production has specific needs and 
requirements, it’s not one-size-fits-all.  We do our best to 
assist productions and be an initial point of 
contact/resource for productions; however, we encourage 
them to use local location managers and scouts who are 
working in our community.  We don’t compete with local 
managers and scouts; we support them all in an effort to 
bring more production to the state. 

 

 
CONTINUED ON… PAGE 16
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IndustryInterview: Gabriel Campisi, Executive Producer                        CONTINUED FROM… PAGE 4
Interviewed by Marko Sakren (MS), Executive Producer, and Stephen Stough (SS), Director of Photography 
_________________________________________ 
MS 
What kind of funding do you work with? 
 

GC 
Private equity funding.  You get this money from High Net-
Worth Individuals (HNI's).  How do you find them?  
Network your butt off!  There's really no other way to do 
this.  You will find people with money in the least likely of 
places.  You never know who owns a string of pizza parlors, 
or makes a killing at the stock market.  Guess what?  A lot of 
these people have so much money, they don't know what to 
do with it.  They need to invest it somewhere safe, or Uncle 
Sam will eat them alive with taxes.  Many are willing to 
diversify their portfolios and take a risk with a motion 
picture. 
 

_________________________________________ 
MS 
What about crowd funding? 
 

GC 
I think crowd-funding is great for anyone who wants to do it, 
and can pull it off.  It sometimes takes as much work to put 
together a proper campaign -- one that comes alive and really 
attracts people, and makes them want to spend a few bucks -- as 
it does to put together a proper plan to go after private investors.  
But it's definitely a great way to get started, if you can do things 
right.  Remember, investors (and anyone helping with crowd-
funding) want to know six (6) things: Who, What, When, 
Where, Why, and How.  The same way you're trying to 
convince people to give you money through crowd-funding 
portals is basically the same thing you need to do when putting 
together a plan for private investors. 
_______________________________________ 
MS 
What does it take to become a successful EP? 
 

GC 
An EP is almost the C EO of a company.  You can't just 
step into those shoes.  You have to either work your way up 
through the ranks, or basically start your own company 
and take control from the start.  Whichever route you go, 
you need to have knowledge.  A lot of knowledge, and a lot 
of experience.  An EP is in charge of the production, and 
he will answer to the investors as well as the sales agents 
and distributors.  If you want to be a successful EP, you 
need to know what you're doing, or at least surround 
yourself with people who do. 

Then there are some EPs who are simply the " money 
people. "   They may know nothing about motion picture 
production, but by investing in a movie, they are now one 
of the EPs.  Most of these EPs will rely entirely on other 
EPs and producers to handle the production for them.    

_______________________________________ 
MS 
Who are your greatest influences/inspirations in your career? 
 

GC 
I grew up in the 80's, so my greatest influences have been 
the likes of Steven Spielberg, George Lucas, Robert 
Zemeckis, John Carpenter and James Cameron.  Steven 
Spielberg is still my favorite filmmaker of all time. 
_______________________________________ 
MS 
What's next on your project list? 
 

GC 
I'm executive producing the movie School's Out, a teen 
sex comedy, during the summer in Los Angeles.  It stars 
Eric Roberts and Mindy Robinson, with Andy Dick and 
Ron Jeremy. Lloyd Kaufman from Troma Entertainment 
also has a part, which should be fun.  Beyond that, my 
partner and I have some higher-budget pictures in the 
works at two studios, but those take a little longer to get 
going.  There are four or five other films in the pipeline 
that we'll be shooting toward the end of the year. 
_______________________________________ 
MS 
What advice can you give aspiring EPs and filmmakers in 
general who are seeking funds for their films? 
 

GC 
F irst, make sure you're a competent filmmaker and 
storyteller.  Practice your craft over and over and over.  
Don't assume just because you have a Black Magic 
camera that shoots 4K that you're suddenly a filmmaker.  
It takes a lot of practice to become good at what you do.  
Second, learn the business of Hollywood.  Learn how the 
market works, how sales agents and distributors market 
their films and make their money back.  Third, do this 
over and over, practice and refine and hone your craft, 
your business, your knowledge.  Or surround yourself 
with others who can bring their skill and knowledge to the 
team.  And fourth, put together a great strategy or plan of 
attack, preferably in a business plan.  If you can gather a 
solid team and realize that this whole business of 
filmmaking is just that -- a BUSIN ESS -- then you can 
mold your plan accordingly, and make it attractive to 
potential investors. 
  

Buy my book and learn from the extensive information 
in there.  And don't take my word for it.  Read Part Two 
of my book, which has interviews with some of my 
friends, including real-world Hollywood producers and 
filmmakers like Gerald R. Molen, the producer of 
Jurassic Park, Minority Report, and Schindler's List, to 
name a few. 
 

CONTINUED ON… NEXT PAGE
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_______________________________________ 
MS 
Are you accepting proposals from new producers? 
 

GC 
I wish I could, but I just don't have the time right 
now.  I have way too much going on. 
 
 
 
 
 
 
_______________________________________  
MS 
What's the hardest thing you do? 
 

GC 
Keeping a motion picture set in order and working like a 
well-oiled machine, making sure everyone is doing their 
job, making sure there is no friction, and really making 
sure to keep everyone happy and motivated.  That's also 
the job of an executive producer, even if it's not written 
anywhere.  A million things can and will go wrong during 
the production of a movie.  The job of an EP is to make 
sure things get resolved quickly and efficiently, keeping 
the budget in place, and the schedule on track.    
_______________________________________ 
MS 
What's the easiest thing you do?? 
 

GC 
Enjoy the movie when it's completed. 
_______________________________________ 
MS 
How can Nevada attract investment in films that get 
produced in state so we can build infrastructure; and, 
what's the potential for exporting product for worldwide 
distribution from Nevada using in-state resources? 
 

GC 
The new Nevada tax incentive is a great start.  But it has 
to be bigger and better, in order to compete with the likes 
of Louisiana or Georgia.  The minimum budget has to be 
lowered to $300,000, and the tax breaks need to be raised.  
I realize it's very difficult to do this in Nevada, since there 
is no state tax to help sustain the effort.  So it won't 
happen overnight.  But if the cumulative results of the tax 
incentive look good over the next five years, then I believe 
the lawmakers need to change the terms to more closely 
match competitors' incentives.  Offer higher breaks, raise 
the caps, make the prerequisites more inviting to 
independent filmmakers and studios alike.  This will 
really get the attention of producers everywhere.    

______________________________________ 
MS 
How can the NFA develop EPs to get Nevada films 
funded and, thereby, increase the rate of job creation? 
 

GC 
Again, I really think a lot of this comes down to the proper 
knowledge, knowing how financing works, and what attracts 
financiers to film production.  My book would definitely be a 
great start.  There's a lot of information in it, not only from 
myself, but also in Part Two of the book, where I interviewed a 
dozen real-world working producers and filmmakers in 
Hollywood and abroad.  These people are the real deal.  The 
information they give in my book is invaluable, because it's 
REAL.  There is nothing about it that is "book knowledge "  or 
" in theory, "  like other books.  This is how these filmmakers 
and producers found the money, made their films, and went on 
to succeed in great careers. 

I think the biggest thing filmmakers and producers don't 
know, or lack experience in, is the sale and distribution of the 
movie once it's done and completed.  I see so many filmmakers 
here in Vegas put in such monumental effort to put a movie 
together, to shoot it, to get great locations, to hire cast, crew, 
and create props, etc.  That's all great and wonderful, but if the 
film doesn't conform with the market, then that film is not 
going to sell.  And if it doesn't sell, then you wind up with a 
failed project.  And a black eye on another " local production. "  

It is completely wrong, but completely common, for filmmakers 
to think, " I'll worry about selling it later. "   Or, " I'll take it to a 
film festival somewhere and I'm sure I'll sell it. "   Sure, some 
do find sales and success this way.  But that's the exception to 
the rule, not the norm. 

Then there are those filmmakers who do the film, and then 
strike a deal with a distributor somewhere and say, "See?  I did 
it!  We made the movie and we got distribution for it! "   But 
what they won't tell you is that the deal they struck is a terrible 
deal.  Most get little to nothing up front for the acquisition of 
their project, and typically never see a penny again.  And then 
they will add to the notion that " Every distributor is a crook, 
and every distributor will screw you. "   

I've heard this a million times.  But guess what?  The way these 
filmmakers are going about things is all wrong.  And it's due to 
what I mentioned above -- a lack of knowledge and experience. 

So what's the right way to do things, then?  I'll tell you.  
BE FORE you gather your cast and crew, BE FORE you take 
one penny from your family members to contribute to the 
budget of your movie, BE FORE you take out a third mortgage 
on your house to finance your picture, go and talk to a sales 
agent or distributor.  Discuss in detail what you have.  Your 
script, the actors you wish to bring on board, the locations, the 
budget you're going to work with, and the returns you're 
looking for to satisfy your investors.  F igure out the market 
together with them, so that you can make an educated decision 
on whether or not your film is VIABLE for the marketplace.  
Can it sell?  Will it sell?  Why or why not? 

 
CONTINUED ON… NEXT PAGE
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_______________________________________ 
GC (cont.) 
While you might think your movie is the greatest thing since 
Wizard of Oz, a reputable sales agent or distributor will tell 
you just how great -- or awful -- your project really is.  A 
reputable sales agent will attend all the world markets, 
including Sundance, NAPTE , Berlin, F ilm Mart, Cannes, 
Toronto, San Sebastian, A F M, Ventana Sur and Dubai to 
name a few.  These sales agents will KNOW much more than 
you if your project will sell or not BE F ORE you invest your 
time and money into your project.  

A reputable sales agent or distributor can guide you, tell you 
how to fix your project, your screenplay.  He can tell you 
which actors sell internationally, and which ones don't.  He 
can tell you what elements you need to add to your movie in 
order to make it more marketable -- or which elements you 
need to remove.  A good sales agent can also tell you 
approximately how much money you can stand to make with 
your project, which in turn will help guide you in determining 
the proper budget for your movie.  

Most inexperienced filmmakers that I know locally have no 
concept about this.  They think they can worry about all of 
this later on.  The only problem is this: once the movie is 
completed, it's almost impossible to go back and redo it, or 
reshoot parts, or add or remove elements.  

The point is, treat the movie like a piece of MERCHANDISE .  
Treat the whole thing like a business.  Because that's just 
what this is.  There's no reason to have to remove creativity 
and passion from this process.  None.  Art, creativity and 
passion can completely exist within the world of "business. "  

So to fully answer your question above, I believe that the 
answer to getting more Nevada films funded is for 
filmmakers to get more educated, to break out of their shell as 
just filmmakers, or just creative entities.  They need to jump 
in and swim with the sharks, and grasp the full aspect of this 
industry being a business.  Workshops and seminars and 
educational programs are definitely a great idea! 

_______________________________________ 
SS 
How do people become successful EPs, whether they start 
out as insiders or outsiders of the industry, whether they 
have funds of their own or not? 
 

GC 
I think the path is obvious if a person has successfully 
produced a number of prior productions.  For example, I 
have an acquaintance, George S., who was originally an 
actor who then produced about a dozen moderate-budget 
feature films.  He built up his own personal war chest of 
about $13M, and then got the “bug” to produce his own low-
budget films, set up an office in Juneau, Alaska, and off he 
went (the result was not good).  Regardless of the result in 
this case, it’s an obvious professional path, step-by-step. 

_______________________________________ 
SS 
Is it possible for a person to become an EP without following a 
path like that of George S., who had a lifetime career as a 
producer? i.e.  Can people “jump the queue” and, if so, how? 
 

GC 
As I answered in the question above, it really comes down 
to knowledge.  What I mean by that is you need the 
knowledge to be able to swim through the sharks in these 
shark-infested waters.  No amount of good intentions are 
going to make for safe passage.  You need to know what 
you're doing.  Or you risk losing a lot. 

Most people fail in this business because they do not know 
what they're doing, for lack of a better choice of words.  It's 
that simple.  They invest in something, put up their money, 
hire the cast and crew, produce the film and try to sell it or 
take it to market by one of several means.  And the results 
are disastrous.  There can be a hundred different reasons 
why the project failed, but usually it's because they picked a 
project that was not viable for the market.  They spent too 
much money on a project that could never conceivably give 
the returns they needed to break even, or they worked with 
a screenplay they thought was wonderful, but in reality 
they had no clue how to spot a great screenplay from an 
amateur pile of dung. 

Just because you have a paint brush, doesn't make you 
Michaelangelo or Rembrandt.  The same holds true for 
writers, filmmakers and producers.  Just because you have a 
word processor, doesn't make you a writer.  Just because you 
have a camera, doesn't make you a filmmaker.  Just because 
you have money to invest, doesn't make you a producer.  

But I have seen this play out hundreds of times, all with the 
same results.  And I know I will continue to see it perhaps 
for the rest of my life.  It will never end.  People get excited, 
they want to go make their own movie, they buy a camera, 
or they invest in a screenplay, or whatever.  And they set 
out to change the world.  But the only world they change is 
their own when their project fails. And this comes back to 
what I keep talking about: lack of knowledge. 

 
 

To answer your question, if you're an outsider, can you 
break in and jump the queue?  The answer is YES, if you 
have the right knowledge.  Or at the very least, surround 
yourself with people who DO know what they're doing.  
Listen to those who have been there, done that.  People 
with track records tend to know what they're talking about. 

 
CONTINUED ON… NEXT PAGE
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_______________________________________ 
GC (cont.) 
If you have the money, or if you can get the money from an 
investor, then you're in the perfect position to make a movie.  
The answer is yes, it can be done.  But my question to you is 
this: do you want to just make a movie, any movie?  Or do you 
want to make a successful movie, one that gets a lot of 
attention and makes money? 

If you just want to make a movie, any movie, then you don't 
need any knowledge, and you don't need to surround yourself 
with people who know what they're doing.  But if you want to 
do something right, then proceed accordingly, and surround 
yourself with people with experience, people who can guide 
you every step of the way, starting with the viability of your 
project. 

A perfect example of what I'm talking about is the Polsky 
Brothers, who were very wealthy.  They were film industry 
" first-timers. "   They spent over $25M of their own money 
producing a few films, including The Bad Lieutenant and The 
Motel Life, both financial failures at the box office.  The Motel 
Life didn't even get domestic theatrical distribution.  If these 
brothers spent that much money and their films didn't perform 
well, they probably didn't gauge their projects properly with the 
market and with distributors.  I don't know the Polsky Brothers 
personally, so I'm guessing they probably didn't consider their 
demographics carefully, or surround themselves with the right 
people -- people willing to tell them, " These films won't work, 
they won't sell.  Do something else instead. "  

There are a hundred different reasons why a film won't 
perform well, including sheer bad luck, so I can only imagine 
what really happened.  But I can tell 
you one thing for certain.  If they 
made several films and spent over 
$25M on them, and they all failed, 
then they were doing something 
wrong.  And the fact they were " first-
timers "  is an excuse (in my opinion).  
To paraphrase Dr. Ian Malcolm in 
Jurassic Park, the filmmakers were so 
preoccupied with whether or not they 
could that they didn't stop to think if 
they should. 

_______________________ 
MS 
How does someone become an EP? 
 

GC 
It’s not merely an academic question. 
I have an attorney friend in Valley Forge who wants to 
become an EP, with a major investment of his own. But, he 
wants to be more than an arms-length investor.  He wants to 
steer selection of the property and the director. 

CONTINUED NEXT COLUMN 

_____________________________________ 
GC (cont.) 
If you have money to invest in a movie, and a deal can be 
struck, then that will automatically make you an EP. 
The attorney who wants to become an EP is doing something 
that is typical, and it's perfectly fine.  He wants to pick the 
screenplay.  And he wants to pick the director.  Those are his 
conditions.  Those are his terms.  That is perfectly fine. 
If you find an active investor like this, something for you to do 
would be to get him a bunch of screenplays to choose from, 
instead of just one.  And take him the names of several 
directors you can work with, too.  This will allow the investor 
to "participate "  in the process. 
If, however, there's a specific screenplay or director you want 
to work with, and you don't like the investor's terms, then it 
just means he's not the right investor for your project.  No 
harm, no foul.  You need to find another investor. 
_______________________________________
SS 
Which I guess leads me to the second question about EPs: 
Since the quality of the property is usually the difference 
between commercial success and failure, and good 
properties (screenplays or short stories or books) are so 
incredibly rare, how does an EP go about searching for 
something worthwhile to get produced?  There are tons of 
screenwriting contests, there is the I F M, and on and on.  
But, I suspect, finding a worthwhile property by participating 
in all those things is much like soliciting business plans in 
the venture capital community.  About one out of 300 is 
worth even reading, and you are lucky to find a good one 
every 10 years.  Is there some other way?  Like tracking up-
and-coming writers, and attaching oneself to them, rather 
than solicit screenplays, per se? 

GC 
I'm a writer, too, so I completely understand the thought 
that good screenplays are rare and hard to find.  But I 
can also tell you there are a lot of great properties out 
there.  So it really just comes down to searching.  Perhaps 
you can hire a private reader to give you reader reports.  
Check the screenwriting festivals and contests.  Contact a 
literary agency in Hollywood, one that is WGA signatory, 
and tell them what you're looking for.  These agencies go 
out of their way to screen the projects they get.  They do 
their own reader reports, they are very picky and choosy 
about which projects they represent.  So that might be the 
way to go. 

I have been very blessed to have a great line on some 
great screenwriters, but I think it came after years and 
years of working with so many writers. 

_____________________________________ 
 

Gabe’s book is available on Amazon.com 
The Independent Filmmaker’s Guide to Writing a Business Plan for Investors 

     www.GabrielCampisi.com 
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________________________________________ 
KK 
What's the most surprising thing about being a script 
supervisor? Something one wouldn't expect? 
 

PP 
This career allows you to travel to wonderfully exotic places and 
meet wonderful actors some very well known.  And all 
incredibly approachable. 
 

HP 
How creative it can be.  I don't consider myself the most creative 
person in the story telling process, but I sure can come up with 
creative ways to organized pretty much anything. 
________________________________________ 
KK 
What has been the most challenging project you script 
supervised and why? 
 

PP 
A TV show I shot about Mowgli, of Jungle Book.  We shot 26 
episodes in Costa Rica Transport  picked us up at 4:00 every 
day.  We were there for 6 months from the dry to the rainy 
season.  Every day was a new adventure. 
 

HP 
The most challenging part is when other crew don't value your 
work.  It is very important for the camera department and scripty 
to communicate with each other as they share the most vital 
information for the organization of both their department's notes. 
I have not been told when a camera card has been changed and 
this has caused confusion for the editor as it was thought that 
footage was missing due to the missed note. 
 

________________________________________ 
KK 
What is the future of script supervision? i.e. Is it 
evolving due to digital technology and how? 
 

PP 
I think there is a place for digital note taking.  You always 
run the risk of problems with your computer, internet or 
equipment. I prefer to depend on myself and it allows me to 
watch the continuity better. 
 

HP 
Both Penny and I have been researching the new ScriptE 
program, but have yet to pursue to new technology as it 
seems to still be working out some evolving kinks.  I hope to 
be able to use an electronic and simpler program if to at least 
save the trees. 
________________________________________ 
KK 
What advice do you have for aspiring script 
supervisors? i.e. Where are the jobs and how to get 
them? 
 

PP 
Adding yourself to the crew as a PA you can learn what 
position you would enjoy.  If it's script you do need to take a 
course.  I teach a very comprehensive course at UNLV and 
also privately. 
 

HP 
Take Penny's class! It will teach you everything you need to 
start working immediately.  Unless you have learned the art 
of script supervising, you won't be able to complete the job on 
a set.  This certainly isn't a wing it kind of profession. As for 
getting jobs, it mostly comes down to who you know as is the 
rest of the work in film, but putting yourself out there and 
searching never hurts either.  Keep an eye out for 
productions coming into town and get your name out there. 
____________________________ 
KK 
What's on your wish list as Nevada increases film 
production? 
 

PP 
Obviously more projects coming here and more work for 
all film makers. 
 

HP 
I love the Vegas film community and am so happy that the 
incentive has gone through.  More work is coming our way 
and that can only be a good thing.  I hope that people can 
really start to appreciate the need of the script supervising 
position and how it truly is a special art to be able to do it well. 
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_______________________________________ 
SS 
Gore Verbinski wanted to maximize the use of practical 
(physical) SFX instead of CGI on The Lone Ranger project,  
and he put his executive producers’ money where his mouth 
was.  Do you see this as a possible trend for large-budget 
features, or is Verbinski just weird? 
 

MB 
I consider that CGI is a valuable tool - and a great one.... used 
well, it can be wonderful, used poorly, and... well... I think we 
will see more and more physical FX on large budget films... it is 
an inescapable reality that things filling an actual space will 
always hold an edge... there are obvious limitations to practical 
FX that CG is unbound by, but the actual weight - the mass - of 
an object translates onscreen, and in the minds of performers - I 
think the trend will find a balance soon enough.  

_______________________________________ 
SS 
What about ultra high def, meaning 8K and beyond.  Is it 
worrisome that such extreme resolution will make your life 
more difficult? 
 

MB 
When you make realistic props, the more detail, the 
better in my opinion. I wish every prop was a “HERO” 
prop. I still think film looks better. Digital looks 2D 
sometimes or flattens out. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
_______________________________________ 
SS 
What's some of the surprising kind of work you’ve had to do? 
 

MB 
I had to create “edible” props recently… one I can think of is a 
severed arm that needed to be comestible - no one has ever 
asked me to create or design something like that! The actress 
was a “Vegan” so I couldn’t use any type of lunch meats or find 
any muscle-like textured soy, so I came up with a perfect fix… 
but that is my trade secret…  it came out perfect!  

_____________________________________ 
SS 
What would you imagine being your dream project? 
 

MB 
My dream project would is to make my own science 
fiction movies. I feel that the industry has skipped over 
many projects because they had no way to shoot them. 
With the technologies available today, I believe more 
imaginary movies should be made and I would love to 
make them. 
_______________________________________ 
SS 
What is the future of special effects? i.e. Where does actual 
hard realm of reality and the digital realm of virtuality 
cross? i.e.  Is one giving way to the other? Has there been 
flux in the history and evolution of your craft? 
 

MB 
Digital effects such as fire and smoke have actually been a 
great help to the industry – but nothing can ever replace a 
real special effect or prop. The actor or actress can use it to 
invoke more depth into their character. 

Creatures never look as good as a real puppet or prop. A digital 
creature might move faster, but they lose their realistic qualities 
as that happens. Growing up watching movies like “The Dark 
Crystal” or “Aliens” made me form this opinion. Even today, 
you can watch those films and still be blown away at all of the 
things that made the movies so good – the use of props and 
puppetry combined. I wish we had more movies like that coming 
out today. Digital made everything hard to make EASY – and it 
shows. I won’t say what movies I have seen recently that have 
destroyed themselves with too much digital – but we all know 
which movies have. I definitely think special effects will make a 
big comeback and already have. There is nothing like a realistic 
prop or puppet. It just needs to be made correctly. 
 

CONTINUED ON… NEXT PAGE 
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“If you don't DO IT – really get out 
there and DO IT – you never will 
become that artist you hope to be.” 
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_______________________________________ 
SS 
What's on your wish list as Nevada increases film production? 
 

MB 
Locally sourced and funded productions getting past the 
experimental low budget or ultra-low budget range. 

_______________________________________ 
SS 
What advice do you have for aspiring special effects artists? 
i.e. Where are the jobs and how to get them? 
 

MB 
This is a time of great flux in the industry - my one word 
of advice I can give to hopefuls? It is a problem I and 
many others, from my mentors to the irs , al l see in this  

 

 

 

current clime... dedication. The willingness to get out there, 
introduce yourself and then show up on time and do the job 
right. 

Many people want to work in art, or film, or whatever, really... 
it all boils down to one thing.... do you do what it is you want to 
be? In other words - if you want to be a makeup F X artist, 
then do makeup F X. Do it every chance you get... spend your 
money on it, learn and learn more... After you've done all that, 
by default, good or bad, you are now that makeup F X artist. If 
you don't DO IT - really get out there and DO IT.... you never 
will become that artist you hope to be.  



 
 

                                                                                 SPECIAL EFFECT ARTWORK SAMPLES COURTESY OF MICHAEL BAKER



“Our approach is to treat every 
inquiry as if it will lead to a full 
application. We make sure to spend 
as much time as necessary with each 
production to answer any and every 
question they have. ” 
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________________________________________ 
SS 
Entertainment industry capital is concentrated in Nevada.  This 
raises the possibility of establishing Nevada as a center for 
entertainment financial services including investment pools, 
insurance companies, completion bonds, and film credit 
brokerages, in much the same way that life insurance 
companies relocated their businesses to Omaha because of 
Nebraska’s large body of relevant statute law and tax incentives 
for such companies.  Would transforming Nevada into the 
world’s  entertainment  financing  capital  be  a  sensible  goal?  
Would it be realistic?  What would it take to start down the path 
towards making that happen? 
 

EP 
Nevada has always been, and continues to be a very business 
friendly state.  Our tax structure is very attractive to companies 
looking here to do business.  The recent passage of the state’s 
Transferable Tax Credit for Film and Other Productions is just 
one more reason that encourages entertainment companies to 
do business in Nevada.  What’s important to consider is the time 
it takes to attain a goal of this nature.  Can we become a center 
for entertainment financial services? Is it realistic?  Sure it is.  
Nevada is filled with the resources necessary to achieve these 
goals, it’s just going to take time for the industry see the benefits 
Nevada offers. 
 

_______________________________________ 
SS 
Does the NF O market Nevada at trade shows or perform 
other outreach marketing beyond Nevada?  There are many 
film offices from outside Nevada who exhibit at NAB in Las 
Vegas each year, for example.  Tell us your thoughts on 
marketing Nevada to the film community? 
 

EP 
The N F O markets 
Nevada at trade 
shows across the 
country every year.  
This year so far we 
have attended shows 
in F lorida, Los 
Angeles and Nevada.  
We most recently 
returned from the 
Association of F ilm Commissioners International trade show 
in Century City, CA.  While at the show, we meet with various 
production companies and executives to promote the state of 
Nevada as a film and production destination.  We were invited 
to sit on two well attended panels discussing topics including 
F ilm Tax Incentives and F ilming in Extreme Locations.  We 
have several other trade shows planned for the remaining of 
this year and it is an important component of our strategy to 
market Nevada.  And although we do not have a booth at 
NAB, we do attend the tradeshow. 

_______________________________________ 
SS 
How many enquiries about the Nevada film tax incentive 
have been received so far?  How many of those appear to 
be heading towards a full application? 
 

EP 
We receive inquiries daily about the Nevada film tax 
incentive.  Questions range from simple questions on the 
information posted to our website, to detailed discussions on 
the specific application requirements and the qualifying 
criteria.  It’s difficult to track which inquiries will result in 
full applications.  As you know, planning a film production 
is a lengthy and detailed process.  A discussion at a trade 
show could result in an application that appears a year from 
now.  Our approach is to treat every inquiry as if it will lead 
to a full application.  We make sure to spend as much time 
as necessary with each production to answer any and every 
question they have.  Whether a film meets the criteria to 
apply for the incentive or not, we believe it’s our mission to 
provide everyone with all the resources possible to complete 
their project in Nevada. 

_______________________________________ 
SS 
The Nevada F ilm Office runs the Nevada screenwriting 
competition.  How many entries did the competition 
receive last year?  Does the NFO keep track of the long-
term results, meaning how many of the screenplays 
entered into the competition eventually got produced? 
 

EP 
The Nevada F ilm Office Screenwriting Competition is the 
oldest State-Sponsored competition of its kind. It is now in 
its 27th year. Our Contest Administrator Danette Tull has 

kept statistics for the five years she 
has been in charge of the competition. 
It is a small boutique style competition 
that garners on average 100 
screenplays per year from all over the 
world with the majority being from 
Nevada.  To date, none of the 
Screenwriting Contest winners have 
been lucky enough to have their 
screenplay produced, however some 
have been optioned including last 

year’s winning  screenplay. Our winners  have gone  on  to 
place well in other prestigious competitions like the 
Academy Nicholl Fellowships in Screenwriting competition. 
Every writer that enters our competition receives scoring 
and feedback notes from experienced story analysts. We 
also like to give Nevada writers an extra edge by not 
charging entry fees for Nevada residents. Our goal is to 
provide unsold writers a means to hone their craft while 
encouraging the creation of scripts (and ultimately future 
productions) specific to Nevada. 
 

CONTINUED ON… NEXT PAGE



“The purpose of the new tax credit is 
to create jobs and increase film 
production in the state.  I believe in 
time, we will see businesses taking 
advantage of the favorable tax climate 
here in Nevada and relocating here.” 
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_______________________________________ 
SS 
Many official government entities, such as the NF O, foster the 
creation of unofficial, volunteer auxiliaries.  The Nevada Film 
Alliance (NFA), for example, is a non-profit, volunteer 
organization that seeks to improve the talent base for film-
making arts and sciences here in Nevada.  How does the NF O 
regard such organizations and are you presently working with 
any of them today? 
 

EP 
The NFO  is a division of  the Governor’s Office of Economic 
Development for the state of Nevada.  As such, our mission is to 
promote the state of Nevada to the film industry, thereby creating 
opportunities for Nevada residents to work and to diversity the 
Nevada economy through film production, which also results in 
increased tourism to our state.  We make every effort to support 
organizations within Nevada that support this mission.  I’ve been 
with the N F O since November of 2013, since then, we have 
given presentations to local business associations, chambers of 
commerce, public schools, rotary clubs, and other organizations 
that are interested in film in Nevada.  We look for opportunities 
to improve our state whenever possible.  As a local Las Vegan for 
over 40 years, I’m excited to be in a position to promote our state.  
We continue to look for opportunities to work with organizations 
that share our same goals. 

____________________ 
SS 
It can be difficult for location 
owners and producers to settle 
terms and details of a location 
rental because the process is 
usually new to the location owner.  
Could the NFO provide some 
assistance by making available a 
checklist of negotiating points for film-makers and location 
owners, and perhaps even some model location rental contracts?  
What else could the NFO do to ease the paperwork involved? 
 

EP 
The N F O serves as a resource to productions and in that 
capacity; we assist with preliminary location scouting. We 
provide the initial introduction of a production to potential 
locations that may be used. We are not involved in the 
negotiation of location fees, insurance requirements, and 
shooting restrictions. Negotiating points vary from project to 
project for example location fees from student short film will be 
significantly different than that of a large budget feature film. 
These are things to keep in mind if you are a location owner. 
Location arrangements are made between the two parties 
independently. We assist with preliminary location scouting and 
when  a  project’s  needs  become  more  specific,  a  location 
manager is usually hired to assist in these matters. The location  

 
managers listed in our production directory may be a means 
to find out best practices about location agreements. 
Another resource could be the Location Managers Guild of 
America (LMGA). 
_______________________________________ 
SS 
The trend towards substitution of computer-based visual 
effects for physical locations continues to build, with few 
exceptions.  How does this trend affect the prospects for 
attracting production to Nevada in the future?  Is there a 
potential opportunity here, in terms of attracting VFX 
houses to the state in order to take advantage of the lack of 
personal income taxes for the employees? 
 

EP 
Nevada always has and continues to have a very friendly 
business climate.  I believe Nevada offers a great quality of 
life for its residents, which can be seen by the number of 
people that move to our state annually from places like 
California. I believe the expansion of the film industry 
offers even more opportunities for people to move to 
Nevada.  The purpose of the new tax credit is to create jobs 
and increase film production in the state.  I believe in time, 
we will see businesses taking advantage of the favorable 

tax climate here in Nevada and 
relocating here.  That said, it does 
take time.  The decision to 
establish a business presence is 
based on certainty of the business 
climate and having enough work 
to justify the decision.  With time 
and more experience, I feel we will 
see more of these V F X, post 
production, and other businesses 
relocating to Nevada. 

_______________________________________ 
SS 
Are there elements of the current Nevada film tax incentive 
legislation that should be changed in the 2015 session, and 
what would be those changes? 
 

EP 
The Nevada film tax incentive began in January 2014. It’s 
approximately five months on the books.  Like any new law, 
the more experience you have with it, the more you know 
what works and what doesn’t work.  I’m not sure if people 
realize that states like Louisiana have had tax credit 
programs since 2002, that’s about 12 years.  Every state is 
different; every state agency has different goals and 
expectations from the programs it adopts.  I believe that we 
will continue to see our tax incentive legislation evolve to 
meet the needs of film productions while supporting the 
states objectives to create jobs and economic development. 
 

 
. 
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 State Motion Picture Tax Incentive News  2014  
______________________________________________________________________________ 

First F ilm Tax C redit Application Approved 
L AS V E G AS, N .V . (March 14, 2014) – 
Following the public hearing of the 
application on February, 24, 2014, the Nevada 
Film Office today announced that Sony 
Pictures Entertainment, Inc. has been 
approved for a Certificate of Eligibility for 
Transferable Tax Credits. 

 “Sony  Pictures  Entertainment 
has been approved for 
Nevada’s  first  film  tax  credit 
for the filming of Mall Cop: 
Blart 2.  I’d like to  thank Sony 
Pictures for their interest in 
filming in Nevada and for 
working with our office so 

well,”  said E ric Preiss, Director of the 
Nevada F ilm Office.  “The  production  will 
receive $4.3 million in tax credits provided 
that the filming takes place in Nevada and that 
production costs are in line with those 
proposed in the application, along with other 
qualifying criteria.  

The Office will next hear three additional 
applications for film tax credits on April 14, 2014.” 
To review the approved Sony Pictures 
Entertainment, Inc. application, to read the 
Order for Approval, and to view the Notice for 
the April 14, 2014 Transferable Tax Credit 
Hearing, visit:  

www.DiversifyNevada.com/news 

 

      
Mall Cop: Blart 2 filming in Nevada 

_____________________________________ 
About the Governor’s Office of Economic 
Development (GOED) in Nevada: 

Created during the 2011 session of the Nevada 
Legislature, the Governor’s  Office  of  Economic 
Development (GOED) is the result of a collaborative 
effort between the Nevada Legislature and Governor 
Brian Sandoval to restructure economic development in 
the  state.  GOED’s  role  is  to  promote  a  robust, 
diversified and prosperous economy in Nevada, to 
stimulate business expansion and retention, encourage 
entrepreneurial enterprise, attract new businesses and 
facilitate community development. More information 
on  the  Governor’s  Office  of  Economic  Development 
can be viewed at www.diversifynevada.com. 

_________________________________________________________________________________ 

Mall Cop II listed on IMDb at http://www.imdb.com/title/tt3450650/ 
_________________________________________________________________________________ 
Reposted from Governor’s Office of Economic Development and its Diversify Nevada website. 
http://www.diversifynevada.com/news/goedannouncesadvisorycouncilforknowledgefund/nevadafilm

http://www.imdb.com/title/tt3450650/
http://www.diversifynevada.com/
http://www.diversifynevada.com/
http://www.diversifynevada.com/
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EventReview

 
 

 
CinemaCon before the Fox presentation. Photo by Ryan Miller/Capture Imaging, courtesy of CinemaCon. 
 
 
Written by ROB GOALD 
SENIOR EDITOR, FILM FESTIVAL TODAY 
www.filmfestivaltoday.com 
 
CinemaCon  is  the official Convention of The National 
Association of Theater Owners (NATO). It was formerly 
known as Show West but changed its name five years 
ago.  It meets every Spring here  in Las Vegas at The 
Caesars  Palace  Hotel  and  Casino.  It  brings  together 
exhibitors,  distributors,  equipment  and  concessions 
manufacturers,  marketers  and  advertisers  as  well  as 
the  entertainment  press  from  all  over  the  world,  but 
primarily  the  U.S.A.  It  is  comprised  of  665  member 
companies  representing  53,600  screens  at  5816 
locations in 80 countries. 

NATO’s  President  and  CEO,  John  Fithian, 
presented his annual “State of the Industry” speech 
on  March  25,  2014.  Among  the  many  noteworthy 
things  discussed  was  that  Box  office  grew  1.2% 
domestically and 4.2% internationally in 2013. “The 
year 2013 in the U.S. brought the highest grossing 
Spanish  language  movie  of  all  time  with 
‘Instructions  Not  Included’.  Perhaps  even  more 
telling,  more  movies  in  2013  featured  more  black 
actors in important roles that drove more patrons to 
the cinema. That’s why we saw substantial growth 
in  movie  going  for  AfricanAmericans  and  other 
minorities”.  Finthian  revealed  “the  average  ticket 
price in 2013 to be $8.13”.He added “there are a lot 
of old rules that don’t make sense anymore.” 

CONTINUED ON… NEXT PAGE
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EventReview: CinemaCon 
CONTINUED FROM… PAGE 19

 
A  new  direct  distribution  deal  was  announced 
between  the  four  largest  theater  chainsRegal, 
AMC,  Cinemark  and  Carmike  in  March  and 
Roger  Simond’s  recently  announced  movie 
company, backed by  investors TPG Growth and 
China’s  leading  equity  firm  Hony  Capital  to 
distribute  10  midrange  budgeted  pictures  and 
bypass the tentpole fixated big studios altogether. 
“We don’t want to piss off the studios”, Simonds 
told  Variety  (March  25).  His  stated  goal  was  to 
occupy  a  niche  that  no  longer  fits  the  business 
plan of  the Big 6.  (Warners, Disney, Sony, Fox, 
Paramount  and  Universal).  Throughout 
CinemaCon, the Big 6 unveiled their future 2014 
and 2015 distribution scenario. 
Other important technological changes to the film 
industry  were  reported  at  the  conference.  The 
end  of  film  and  the  transition  to  digital 
technologies is moving rapidly. Hollywood’s major 
studios are in the final days of distributing movies 
on  film  and  are  moving  to  hard  drives  and 
satellite.  About  13%  of  the  5,672  U.S.  theaters 
have not converted to digital. 
On average it costs about $70,000 per screen to 
convert  to  a  4K  display  with  Dolby  ATMOS  for 
immersive sound. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The estimated cost of a  film print  is now around 
$2,000. A digital print (DCP) cost is about $120 to 
duplicate and ship. Paramount announced it has 
ceased making film prints, while Warners, made 
only 200 celluloid prints for its smash hit “Gravity” 
which opened in more than 3000 locations. 

____________________________________________________ 

Copied with permission from Robert Goald, Film Festival Today
 
 

www. F ilmF estivalToday.com 
________________________________________________________________________________ 
 
CinemaCon Day Four: The Rise of Women, Catching Fire & More 
 
Read more about CinemaCon 2014 
http://www.thecredits.org/2013/04/cinemacondayfourtheriseofwomenthereturnofhungergamesandabanneryearformovies/ 
 
________________________________________________________________________________ 

http://www.thecredits.org/2013/04/cinemacon-day-four-the-rise-of-women-the-return-of-hunger-games-and-a-banner-year-for-movies/
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Connections 2014 Nevada Film Websites & Community Groups 
______________________________________________________________________________ 
 
www.nevadafilm.com     Nevada Film Office (state film commission) 

Nevada Production Directory, Locations Database, Script 
Breakdown Services, Film Incentive Information, 
Film Incentive Processing, and more.  
Call: (702) 486-2711 or  877-NEV-FILM (877-638-3456) 

 
 
Join the conversation at the following filmrelated groups online: 
 
www.nevadafilm.org       Nevada Film Alliance Inc. (nonprofit community organization) 

Social Media Access, Prime Membership Database, 
Educational Events, Film Incentive Resources, 
Select Vendor Network, and more.  
Call: (702) 222-1001 

 
www.meetup.com/nevadafilm/ 
 
www.facebook.com/groups/NFAlliance  
www.facebook.com/groups/Cinefemmes  
www.facebook.com/groups/NevadaFilmGroup  
www.facebook.com/groups/FilmFriendsInLasVegas  
www.facebook.com/groups/LasVegasMotionPictureSyndicate 
www.facebook.com/groups/The SpokenWord 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
SSNV AD PLACEMENT C1 

__________________________________________________________________________________________________ 
 
If you operate a group related to filmmaking, we invite you to share it with others by having it listed on this page in this publication. 

Email your group’s link to: groups@nevadafilm.ORG   All submissions subject to review and approval. Professionalism is focus. 
 

mailto:groups@nevadafilm.ORG
http://www.nevadafilm.com/
http://www.nevadafilm.org/
http://www.meetup.com/nevadafilm/
http://www.facebook.com/groups/NFAlliance
http://www.facebook.com/groups/Cinefemmes
http://www.facebook.com/groups/NevadaFilmGroup
http://www.facebook.com/groups/FilmFriendsInLasVegas
http://www.facebook.com/groups/
http://www.facebook.com/groups/
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